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— Strategy: harm minimisation
® Supply reduction
® Demand reduction
* Harm reduction
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EPrevention paradox revisited
#=Regaining support
=== Revised NHMRC guidelines
~ s Erom drinking patterns to drinking cultures
— Focus on ‘binge drinking’
— Societal tolerance for alcohol problems
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s BUT
— Conceptual and practical implications
— Room: addressed some practical implications
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i—CuIture and epidemiology: the ‘talk back’
episode

® 2. The need to understand cultures from the
‘Inside’
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S Responsible drinking and ‘binge drinking’
sENBREdrunkenness and drunkenness.
Intexication as taboo.
s/ |ntoxication as continuum
s/ Vlanaging intoxication
s The three states: abstention; responsible drinker; binge
drinker
® Limbo-land of risk.
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trensy(cont:)

——

pleasure as

EDEINIAG boundaries between work and play
= s Cultural changes In times and spaces for drinking
— JoiLindsay’s work
s \Work/play changes: lunchtime drinking
— Sally’s story

— Biographical and social changes
— Other trends

® Globalization, labour markets, & drinking

Thinking Drinking: d'Abbs




SIPSVEho-active repertoires
s PDrinks as lifestyle markers

= Bounded hedonism:
® “You just don’t drink on school days really you just feel tired
and that” (Rach, female, age 15) (Brain, parker et al).
® “I've got to go to work on weekdays so | only drink at
weekends (Baz, male, age 16).” (Brain, parket et al, 16).
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SEOIdEG and unbeunded iedonism
Explanation: a post-modern alcohol market
= Elehalisation and traditional markets in UK

Emergence of illicit drug cultures

ndustry response

— New: spaces
— New: drinks: merge with illicits; stronger

— Marketed as consumer items.
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SUlE asrconsumplien::

PECialing, thus making it a more attractive on-

Iremise drink, particularly to the more style-
COASCIoUS female sector. Second, there’ll be an
‘enhanced ad campaign again featuring soccer
regue and film star Vinnie Jones, focusing on the
prand’s status as the ultimate party fuel while
bolstering it's [sic] image as a “still-tough”
alternative to beer.” BYO Magazine.
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Jihe silence regarding Informal controls

~— Controls as personal factors, informal (cultural)
controls and formal controls

— How mixed?
— Relationship between formal and informal controls
— Controls and the new public health
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* Economic rationalism; globalization
®-7. Messy research
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